10 Dumb Mistakes Smart Business
Owners Make With Their Websites.
Are You Making Them?
Everything on your website is either helping or hindering your sales. There is no such
thing as a neutral position in these 10 areas.
In order for your website to succeed it needs to do 2 main things:
1. Be part of your overall marketing and business strategy.
2. Deliver value to your ideal customers.
Sadly many websites do not do this.
Here are 10 things many websites currently do which can either boost or kill sales for
their owners. Please take some time to compare your site to these and make any
changes necessary. If you do your returns from the site will go up even if your traffic
levels do not change. In the report below a sad face indicates something that will kill
sales and smiley face indicates a solution that will boost sales.
1.

Your site has no clear offer or call to action.

There is nothing more important than having a strong offer on your
website. The offer needs to be almost too good to be true in order to
get someone to take action. The offer also needs to have little or no
risk for the potential customer. This is where a lead generation tool
like a valuable FREE Report is effective for most businesses.
2.

No sign up form to capture potential customer details for later
follow up. Very few people are ready, willing and able to buy when
they first come across your website.
You need people to know, like and trust your business and this takes
time to achieve. So you must capture their details (at least email) on
their first visit. Then you have to properly follow up and gain them
as client when they are ready to buy.
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3.

You rely more on social media than your website. Here's some bad
news. Social media accounts are never truly yours. They can be shut
down any time if the provider decides to do that. Often there is little
you can do about it.
By all means use social media for traffic but make sure you have a
strategy to get people off social media and into your own database
for future marketing. If you develop a great database you will find
that if you want to sell your business you will get a much higher
price. That's what Google really purchased when they bought
YouTube.

4.

Your site offers too many choices. What happens when you face too
many choices? If you're anything like me you normally walk away
and don't buy or go elsewhere for what you need.
Instead be really clear about what action you want someone to take
on your site and remove anything that distracts from them taking
that action.

5.

You are not clear about who your ideal customer is.

Every business has an ideal customer. You know the one who pays
well and generates few, if any, headaches. We all want more of these
right? Then your site needs to reflect this. By deciding who we target
with the site we might feel as though we are reducing future sales.
However the reality is for many businesses fewer, better quality,
customers is the right way to go.
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6.

You don't immediately show people they're in the right place. If you
get this wrong you can kiss the customer goodbye!

So you've attracted your ideal customer to your site, congratulations.
Now you need to make sure they know, within under 4 seconds, they
are in the right place. This is where creating the site for your ideal
customer comes into it's own. The single best thing you can do to
show them they are in the right place is to tell them with a clear
headline that states what you can do for them. If you get this right
then you can start building a relationship with a potential future
client. You do this by getting them to know, like and trust you over
time.

7.

Your site uses jargon.

Write plainly to be understood and it's more likely than not your
audience will appreciate that, no matter how well educated they are.
Get someone who doesn't know your business to read your site and
see if they clearly understand what you offer.

8.

Don't ignore WIIFM (what's in it for me). It may sound harsh but
the truth is no-one cares about what you do! They care about what
you can do for them.
They have a problem/pain that they want to fix. You can be the
solution if you explain what you offer in terms they care about. For
example if you're a Chiropractor you don't say we manipulate the
body to improve your health. Instead you say something like 'You
will be moving with dramatically less pain after just 1 visit' (or
whatever the relevant promise is).
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9.

Your site requires too many clicks/steps to action.

If someone wants to call you, make it easy to find your number on
each page. If you want an email address then just ask for that, rather
than full name/address details. You can get these later by offering an
extra incentive to provide them.

10.

All your traffic comes from just 1 traffic source. Business owners
pull their hair out when Google does an update and their rankings
sink. Or Facebook closes your page because a competitor
complained about it.
The point is you need multiple traffic sources. Then you need to
bring this traffic to your site and into your own marketing database.
Then if something changes you might be a little peeved but your
business is not decimated.

So there are 10 things that can either boost or kill the results from your website.
Hopefully you're not guilty of the sales killing ones or if you are then you're now
fixing them! I thank you for taking some time out of your day to read this short
report. My goal was to deliver value that is simple and immediately actionable for
your business. I'd really love your feedback on the report. I'd also really love to learn
about your business.

So please take a moment to view a very special offer for
readers of this report below.

Does Your Business Need More Customers?
To ensure you understand exactly what can be done to generate more customers and
sales we are offering a FREE Consultation in which we'll show you at least 3 ways to
get a better return on your marketing. These consultations, valued at $297, are
very popular and therefore we can only offer a limited number each month. So make
sure you schedule yours right now. The ideas from the consultation alone may be
enough to take your business to new heights. Here are just a few ways we can
help your business...
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1. Evaluate your existing marketing methods and make recommendations to
help you get more leads, convert more leads to sales and maximize the
revenue generated from each customer. A small increase in leads,
conversion and sales per customer has a multiplied impact on your
business bottom line.
2. Design lead capture and follow-up marketing systems to ensure you get the
maximum return on every marketing dollar invested. A little known rule of
marketing is that it can take up to 7 contacts to make a sale, so
effective follow-up systems can literally transform your business.
3. Help you get more customers from the internet by ensuring you outrank your
competition on the leading search engines such as Google. The internet is
the new Yellow Pages. It's where targeted buyers are in abundance
and if you tap them effectively your business will be transformed.
4. Get your business setup on popular social media websites like Facebook,
YouTube, Twitter, Google+, Pinterest and more. Customers use social
media to check out businesses before they hand over their cash so
make sure they can find you and not your competition.
5. We make sure your website can be properly accessed across a range of mobile
devices. Smart phones and devices such as the iPad account for a growing
share of all internet searches. If your site doesn't load fast and isn't easy
to use in a smaller format then you are losing customers. We make
sure you don't.
6. Customer reactivation. Few businesses understand that the people most likely
to buy from them, or refer new customers, are their existing customers. This is
a business's most valuable but often least utilised resource. We help your
business tap into this valuable asset, to increase both your own
bottom line and your customers satisfaction.

Apply For Your FREE Session Here:
http://seomelbourne1.com/get-more-leads/
Email: will@seomelbourne1.com
Phone: 0414 799 515
We are proud to work with smart businesses from all over the world.
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